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In the aftermath of election, 1988, it
may be wise to ponder what counts as a
“woman’s issue." If one narrows the
scope of such issues to a cluster of social
concerns, for example, child care, abor-
tion, parental leave, 1988 was a disap-
pointing year. Child care was supposcd
"~ be a major issue. But it faded fast,

_ -rhaps because so-called “wedge” is-
sues of deep symbolic significance (the
pledge, furloughs) took center stage. As
well, each of the candidate’s specific
proposals on child care involved very
complicated initiatives. Let me explain.

Vice President Bush favored a $2.2
billion refundable tax credit bill for par-
ents with children under four to allow
the parents to remain in the work force.
Governor Dukakis, on the other hand,
indicated he supported the “goals” of a
proposal to use $2.2 billion, in the form
of block grants to state and local govern-
ments, to pay for affordable child care
programs for poor and moderate income
families. But this question, and other
children’s and family issues, soared
early on, then plummeted as the cam-
paign moved towards its denouement.

Why? The so-called “child care estab-
lishment,” a network of professional
child care providers, federal administra-
tors, and feminist lobbying groups fa-
vored the Dukakis proposal, the so-
called “ABC” Bill. But that bill was al-
ready in trouble even before the election

1an because it would deny federal

ading to church-run day-care centers.
Thus, the more Democrats lobbied for
the bill, the more troubled many con-
cerned with day-care became., Church-
run day-care is central to.day-care, and

is often the only care available to the
poor and to low-income families. For
this reason, among others, the child care
issue stalled out with no votes to be
gained by pressing any harder than ei-
ther candidate pressed. Indeed, given
the defensive posture under which
Dukakis was put from the beginning of
the campaign, any relentless pursuit of
the child care question would probably
have done him more harm than good in
light of the controversy surrounding the
bill he supported.

There is, at present, no overwhelming
pro child care constituency that a presi-
dential candidate must appeal to or ap-
pease. And this is not surprising in
light of the fact that, if you look at
mothers today, about 40% work full
time, about 40% are not in the labor
force at all, and about 20% are working
part-time. Thus the family debate as a
“woman'’s issue” remains weak and un-
focused,

What other “woman’s issues” might
one identify? The ERA was not an is-
sue in this election campaign. Abortion
was. But here, too, things get very com-
plicated very fast. Current polls indicate
about 42% of the American public sup-
ports abortion on demand; about 38%
opposes; the rest are undecided. The
figures have altered over the past four
years with more voters surveyed turning
to the camp of opposition as abortion
has become a more visible and volatile
question and as more evidence has been
presented concerning numbers of abor-
tions performed, the ethics of for-profit
abortion clinics, and so on.

Women themsclves are pretty evenly
split on the question, although fewer
women than men, from the beginning of
survey data on the abortion question,
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support abortion on demand. On this
question one must simply note that if
abortion is a “woman’s issue," it is one
that divides women, and the election
simply made more manifest those divi-
sions.

What about the much discussed
“gender gap?” Last spring word was
that women preferred Dukakis by run-
away margins with one poll showing
the governor with a 61-33% lead over
Bush among likely female voters. Jane
Danowitz of the Women’s Campaign
Fund proclaimed, in April, “We are
going to deliver the next president!”

But as the campaign progressed the
gender gap narrowed dramatically. No
one has any solid explanation for this
phenomenon. Campaign results indi-
cate that women split their votes pretty
evenly between the two candidates, with
more women going for Bush. But the
real gender gap is not among female
voters but male voters where Bush
scored a lopsided 57-41% advantage ac-
cording to a CBS-New York Times poll.
This, too, is a phenomenon that awaits
explanation.

Should women be gloomy over the
election? My hunch is that Bush will be
a centrist President, far more pragmatic
and less ideological than Reagan on a
whole range of issues. He will certainly
continue detente with the Soviets—and
that should be a big “woman’s issue.”

(continued page 2)
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Announcements et cetera

The Dayani Center, Vanderbilt’s new
base of operation for all health promo-
tion, located at 22nd and Pierce, will
open March 1. It will serve as the health
and fitness center for hospital patients,
as well as for the faculty and staff. The
26,000 foot facility will house the AP-
PLEWORKS staff offices, a pool, track,
strength and conditioning equipment,
and a large aerobics room. It will also
contain the fitness testing laboratory
where all new members will reccive
comprehensive screening and assess-
ment before beginning the wellness pro-
gram.,

The goal of the center is to improve
overall health through proper nutrition
and exercise. Membership to the facility
will be available to VU employecs using
a fee structure based on family income.

Come and meet your state senators
and representatives. The Nashville
Women’s Roundtable is again sponsor-
ing an evening on the Hill with the
Davidson County Delegation of the State
Legislature on Thursday, February 23,
5:30 p.m,, room 16, Legislative Plaza.

All four senators and eleven represen-
tatives from the district are expected to
attend. The public is invited. Those
who come will have an opportunity to
ask questions about state and local is-
sucs. Mark your calendar for this event
and plan to attend.

Congressional Fellowships on
Women and Public Policy. The
Women'’s Fellowships are designed to
train women in public policy formula-
tion by allowing them to work 30 hours
per week in a Congressional office as a
legislative aide. Any graduate student is
cligible for the program, and may be
able to receive academic credit for the
work. Applications are available from
the Women’s Rescarch and Education
Institute. For more information, contact
Alison Dineen, Fellowship Director,
Women’s Rescarch and Education Insti-
tute, 1700 18th St. NW, Suite 400, Wash-
ington, D. C. 20009, (202) 328-7070.

The Pergamon-NWSA Graduate
Scholarships in Women’s Studies will
be awarded to the graduate student,
who in the fall of 1989 will be doing re-
scarch or writing a thesis of dissertation
concerned with Women'’s Studies. Ap-
plications may be obtained by writing
NWSA, University of Maryland, College
Park, MD 20742-1325; the application
deadline is March 1. Preference will be
given to candidates whose research proj-
ect involves women of color, class, or
third world women,

NWSA Conference Scholarships. In
order to make the National Women's
Studies conference accessible to more
women NWSA has allocated $9,000 to be
awarded as waivers for conference regis-
tration and /or room and board. The

1989 national conference “Feminist
Transformations,” will be held in Balti-
more, June 14-18. Applications avail-
able from NWSA, University of Mary-
land, College Park, MD 20742-1325 must
be received by March 15.

The Center for Advanced Feminist
Studies at the University of Minnesota is
offering two Rockefeller Humanist-in-
Residence Fellowships for one post-doc-
toral and one senior scholar on the theme
“Theorizing Female Diversity: The Social
Construction of Difference.” Applications
for the Fellowships are due February 1.
For more information, contact The Center
for Advanced Feminist Studies, Univer-
sity of Minnesota, 496 Ford Hall, 224
Church Street SE, Minneapolis, MN 55455.

For the Record

In advertising, is there really any dif-
ference between men and women em-
ployees? At a panel discussion on
“Women in Advertising,” Jamie Seltzer,
executive vice president/creative direc-
tor of Della Femina, McNamee WCRS,
said that someone once complimented
her by saying she wrote like a man.
“What does that mean?” Seltzer asked
rhetorically.

“It means you can’t spell,” quipped
Stephanie Arnold of Levine, Huntley,
Schmidt & Beaver.
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